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LOVES AND HATES OF MY LIFE...NUDE DATING SHOW ANCHOR BARES ALL

TV’S Anna Richardson is 
cross with her mum. 

The host of  Channel 4’s nude  dating 
show Naked Attraction, which is 
back tonight, has found out her 
mother – an RE teacher, no less – 
tuned in for the fi nal of  Love Island.

“I’m appalled,” Anna tells me. “She 
didn’t even have a ****ing clue what was 
going on. 

“She only watched it because it had 
been talked about in The Guardian and 
on  Radio 4.”

It’s not that Anna is jealous, mind you, 
of  Love Island’s success. And you sure as 
hell couldn’t call her a prude.

No, it’s way simpler than that: Anna 
just hates that show, full-stop.

“It’s diametrically opposed to Naked 
Attraction,” she argues. “In an age where 
we have chronic problems with mental 
health, particularly with young people 
and social media, I think it’s divisive. 

“Plus it encourages the idea that it’s 
OK to betray in order to get your man – 
and to get your man for money.”

So how, in comparison, would she sum 
up her own show – where a picker choos-
es from six stark naked potential dates, 
each stood inside a coloured pod, reveal-
ing only bits of  their body at a time. 

“I like to think it’s a bit like Strictly 
Come Dancing.”

Really?
“Yes, I know that sounds odd, but 

I mean in the sense that it’s cross-genera-
tional and sort of  family viewing, 
weirdly.

“It’s also funny. We’re not laughing at 
people, we’re absolutely laughing along 

with them, and the fact they’ll say the 
most honest, straightforward things 
about bodies and sex.”

But there are other aspects to the show 
Anna feels are important.

“It opens a conversation around gender 
identity and sexuality. We’re dealing 
with a society now that’s far more open 
in that respect. 

“I think now on Facebook there are 
something like 71 different identity cate-
gories. Admittedly, that’s absurd, and for 
an older generation it can get confusing. 
But there’s also a massive part of  me 
that thinks, ‘Get with it!’”

Excited
OK, and what about people who watch 

Naked Attraction for more, err, basic 
reasons?

“It’s not pornographic,” she stresses. 
“It’s not sexual in any way. No one’s 
getting turned on.”

Well, almost no one. Anna does admit 
later that some of  the male contestants 
have occasionally become a bit, shall we 
say, “excited”.

“We’ve had a couple of  times when 
we’ve had to say, ‘In the red pod, fella, 
d’you want to just go to the loo and calm 

down…?’ But, hey, it’s just a biological 
urge.” 

Anna’s own sex life has frequently hit 
the headlines, particularly when it 
emerged that, after 18 years with her 
previous partner, TV director Charles 
Martin, she’d begun a new relationship 
with ex-Bake Off  host Sue Perkins.

Sue, she’s keen to stress, is a very 
private person. But Anna is not, which I 
guess could make life tricky at times. 

It seems she’ll pretty much talk about 
anything, however personal: her reli-
gious upbringing, her hormonal issues, 
nearing the menopause, the fact she’s 
on anti-depressants, the huge peacock 
feather tattoo on her back. 

“I’m an over-sharer,” she admits. “But I 
don’t give a s**t. I’m nearly 50, I’d rather 
be direct and honest.”

Anna once declared that women are 
“much more diffi cult to have a relation-
ship with”. Awkward again, surely.?

“Well, again I have to be really careful 
and stress I’m not talking about Sue. But 
I can absolutely talk about myself.”

And the same applies, I take it, when 
she talks about being keen to adopt?

“Yes, for me it’s something I’m very 
conscious of. I can’t have children 

myself, but I’m really 
open to the idea of  hav-
ing a family. And these 
days, those come in all 
shapes and sizes.”

So what sort of  mum 
would she make?

“I actually think I’d be 
quite strict, certainly 
with manners and not 
indulging them. But who 
knows? 

“Having seen the way 
I’ve brought up my dog, 
the chances are I’d let 
them do whatever the 
hell they wanted!”

As for the relationships 
forged by Anna’s dating 
show, there’s at least one 
Naked Attraction couple 
still together: Gemma 
and James from series 
one.

Wedding bells before 
long, do we think?

“Don’t joke, Mike! I’m 
desperate for a Naked At-
traction wedding. I can’t 
wait to buy my hat!”
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NAKED ATTRACTION HOST

Telly’s Anna
reveals her
naked truth!
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WINan iPad with Sunmagic

*CALLS cost 80p per minute plus your telephone company’s network access charge 
and last 2.5 minutes. **Texts cost £2 plus your usual network rate. Please ensure you 
provide your name, address and email details as incomplete entries may be charged 
but not entered. Entrants must be 18 or over. To see how your data is processed please 
refer to our Privacy Policy: https://www.express.co.uk/privacy. Winners will be 
selected at random from all valid entries. The Editor’s decision is fi nal. For full T&Cs, 
see www.express.co.uk/comprules. Express Newspapers/TM Publishing 1 plc reserves 
the right to offer these promotions in its portfolio of titles. Prizes are subject to avail-
ability. Images are for representational use only. SP: Spoke – 0333 202 3390

★SUNMAGIC is 
launching a 

“Moments In The Sun” 
campaign to celebrate 
its fresh new look and 
new Sunmagic logo 
across its 500ml bottle 
range. To help plan 
those “Moments In The 
Sun”, Sunmagic is 
giving away a 2018 
Apple iPad as well as a 
selection of the deli-
cious juices. The pure 
juices contain one of 
your recommended 
fi ve-a-day and many of 
the juice drinks are low 
in sugar and calories, 
tapping into current 
health trends. The drinks 
carry the strap line of 
“Made With The Magic 

Of The Sun”, refl ecting 
the origin of the fruits. 
Visit www.sunmagic.
co.uk. 

★To enter call 0905 
789 3451 (80ppm)* 

or text DSWIN3 
followed by your email 
address, name and 
address to 84902 (£2)**. 
To enter via post, send 
your name, address, 
phone number, email 
address, age and gender 
in a sealed envelope to 
Sun Magic Competition, 
PO Box 12581, Sutton 
Coldfi eld B73 9BX. One 
entry per letter. This 
competition closes at 
midnight on 07.10.18 
and three working days 
later for postal entries.

*Calls cost 13p per minute plus your phone company’s access charge. Lines are open seven days a week 8am-8pm. If you would like to be kept up to date with news from the Daily Star please state when
ordering. If you would like to receive information and offers from organisations carefully selected by Express Newspapers, please state when ordering. Reg. London 141748 Express Newspapers, The Northern
& Shell Building, No. 10 Lower Thames Street London EC3R 6EN. If you are not happy for any reason, we will accept the return of faulty/unused goods in sealed original packaging for refund or replacement
within 30 days. Return postage for unwanted goods is at customer’s own expense. This does not affect your statutory rights. A signature is required upon delivery. Subject to availability. Postage quoted applies
to mainland UK only. All products are purchased from, and your resulting contract will be with, BVG Group Ltd (registered in England no 03393851). For customer service enquiries only please call 01874
612744 (calls charged at local rate). The ‘was’ pricing refers to the original selling prices offered on the website cjoffers.co.uk, and in the retail store betweenMay 14 and August 12, 2018.
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THEREARE 2WAYS YOU CAN ORDER (P&P IS £4.95)

0871 911 7022*
shop.dailystar.co.uk/D9723

The Hyperflex Aqua is a
rotary shaver that features
superb shaving technology,
designed to be tough on
stubble but easy on contours.
Fusing Remington’s Hyperflex
technology for close shaving with
the ComfortFloat cutters, it gives
the most comfortable shave with
maximum coverage.

The head on the shaver uses
silver ions to resist bacteria
to give a cleaner shave with
less irritation. The cutters are
supremely adjustable to the
contours of the face capturing
hair growing in any direction for a
quick and close shave.

It is 100% waterproof for use
in and out of the shower, giving
you ultimate choice for a suitable
shave. Powered by a Lithium-ion
battery, there is up to 50 minutes
usage time on a full charge, it
features indicator lights for when
charge is ready or needed.

The shaver is cordless and
comes with a charge stand
of universal voltage and has
a manufacturer’s two-year
guarantee.

Hyperflex
Aqua
Rotary
Shaver

Pop-up
trimmer

72 HOUR
SALE
Only
£59.99

Was £129.99 Then £69.99

Save
£70


